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Discussion on Online Shopping and Cross-Selling
Like many other shoppers, I have more than once shopped online. I did shop at Amazon for some sports equipment. As I shopped, I saw pop-up windows suggesting to me other things that I might love and some even displayed similar items with different price tags and reviews. Virtual stores and online shopping companies cross-sell different items to the customers because it helps them make more sales revenue. By cross-selling to customers, there are high chances that the customer will buy something else and thus more revenue for the company. For example, I was shopping for sporting shoes and they cross-sold me a skipping rope, which I also bought. I ended up buying two things and that meant more revenue for Amazon. Otherwise, without them cross-selling the skipping rope to me, I would have just bought one item. Moreover, online stores cross-sell to make the most out of every value of a sale.
There is a day I was shopping at a retail store and as I was at the cashier checking out, I was asked if I had a store card for that particular store. The cashier told me that they wanted to add points for my shopping to the card. I did not have it and I told them that. So, they processed one for me and asked me to carry it around every time I went shopping at the store as it will earn me points. The points are redeemable at some point for either cash or a shopping voucher.
In my opinion, cross-selling is a good consumer service. Cross-selling brings about personalization of the experience of the customer. Most shoppers love platforms that can offer them shopping suggestions that are relevant to what they are shopping for and can also offer product recommendations that can complement their products. Another reason why cross-selling is a good consumer service is because the customer is offered convenience when shopping. Cross-selling makes it easy for the shopper to make decisions while shopping. Moreover, the customers do not strain to search for other products that are relevant to the one the shopper is interested in at that moment. Therefore, cross-selling improves the experience of the customer and it is also not annoying. However, we cannot deny that cross-selling is also a method used to boost revenue for the company.
As I was buying my sport shoes, I was once enticed to buy a skipping rope and some resistance bands. I was enticed to buy those complementing items because they thought of me as a sportsperson. I needed the shoes for my cardio exercises and we all know skipping rope is a good cardio exercise. So that’s why they complimented the skipping rope. As for the resistance bands, it was meant for resistance training. Resistance training can be done before cardio exercises.
